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NONCOMMERCIAL PARTNERSHIP
FOR DEVELOPMENT OF POLITICAL, PUBLIC, ECONOMIC, SOCIAL AND CULTURAL TIES





MEDIA PLAN

"European Opera Evening "
Katerine’s Palace, Moscow
	Edition
	Number of ads
	Dates of Publication
	Remark

	Vedomosti 

(daily)
	4

Ads to be put on page 3
(The publication is distributed at the Russian Economic Forum in London)
	April 11, 12, 18, 19 

2005 
	Daily

Edition format А2. 

Circulation: 67 700 copies

Target audience: Western and Russian businessmen, politicians

	Expert 

(weekly magazine)
	3

 
	April 4,11, 18 

2005 
	Weekly magazine.

Edition format А4. Circulation: 83 000 copies

Target audience: Western and Russian businessmen, politicians

	Big Business 

(magazine)
	1

(Distribution of the edition at the Russian Economic forum in London)
	April 4 2005 
	Magazine.

Russian version of the FORTUNE magazine (USA)

Edition format А4. Circulation: 50 000 copies

Target audience: Western and Russian businessmen, politicians

	The Moscow Times 

(daily)
	3

page A3
 (Distribution of the edition at the Russian Economic forum in London)
	April 11, 18,19 

2005 
	Daily. English-language newspaper
Edition format А3. Circulation: 35 000 copies

Target audience:  international business community and Moscow's expatriates.

	Diplomat

( magazine)
	1
	April 1 2005 
	Magazine.
Edition format А4. Circulation: 10 000 copies

Target audience: Western and Russian businessmen, politicians foreign embassies in Russia.


April 22, 2005 

Ads Publication Schedule

	Edition


	Advertising

Modules (page)
	April 2005
	Мay
	June

	
	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	 
	 

	The Moscow Times 
	 1/8
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Diplomat 
	2
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Big Business
	1
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Vedomosti
	 1/8
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Expert
	 1/3
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 


	Banner advertising of Evening
	Days
	April 2005 

	
	
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	15
	16
	17
	18
	19
	20
	21
	22

	Vedomosti
	14
	
	
	
	
	
	 
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	The Moscow Times 
	14
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Big Business
	14
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Expert
	14
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	European House
	30 ( 20.03)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Association of European Businesses
	30 ( 20.03)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	German Business Association
	30 (20.03)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Italian Business Club (GIM)
	30 (20.03)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	British Business Club 
	30 (20.03)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Canada Eurasia Russia Business Association
	30 ( 20.03)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	RSPP
	30 (20.03)
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